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State of the Breed

Current numbers as of July 2017

374 Active & Lifetime Members

129 Junior Members

7,830 Females on WHE

175 DigitalBeef online registry system users



Registration Data by Fiscal Year 2000 - 2015
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2017 Budget Highlights - Revenue

Actual ending 
Dec 31/16

Budget to 
Dec 31/16

Budget to 
Dec 31/17

Difference 2016 to 
2017 Budget

TOTAL REVENUE $437,798 $463,910 $453,550 -$10,360

2017 BUDGET REVENUE DECREASES

• Whole Herd Enrollment 

• Cattlemen Co-op Advertisers 

• Web Ad Revenue

• Tag Program 

2017 BUDGET REVENUE INCREASES 

• Genotyping Funding

• International Travel Government Reimbursement

• Lab Revenue



2017 Budget Highlights - Expenses

Actual ending 
Dec 31/16

Budget to 
Dec 31/16

Budget to 
Dec 31/17

Difference 2016 to 
2017 Budget

TOTAL EXPENSES $447,873 $447,095 $449,750 $2,655

NET EARNING/LOSS -$10,076 $16,815 $3,800 -$13,015

2017 BUDGET EXPENSE INCREASES 

• IT Support & Maintenance 

• Lab Expenses

• Salaries & Benefits

• Postage & Courier

2017 BUDGET EXPENSE DECREASES 

• Advertising/Promotion

• Annual Convention (AGM)

• Breed Improvement

• Commercial Committee

• Director’s Expenses

• National Show & Sale

• Office Expenses

• Professional Fees

• Promotional Items

• Tag Program



Genetic Improvement
• Low and high density genotyping at a 50% discount with current genotype funding

• Genomics and gEPDs are reducing the generation interval and allowing us to select superior 
animals earlier

• Collecting and reporting phenotypic data and ultrasound more important than ever

• Genotyping NOT a replacement for good data collection and reporting to Associations

• Very important to genotype entire contemporary groups not just the best - there is no decision 
to be made on these animals and it leads to bias

• Don’t make more mistakes faster - genotype potential young donor cows/AI sires 



EPDs

Pedigree

Performance

Progeny



gEPDs

Pedigree

Performance Progeny

Genomic 
Analysis



Advertising & Promotion

• Canadian Cattlemen Magazine

• Canadian Cattlemen Bull Buyer’s Guide (distributed to over 103,000 people)

• Provincial Limousin Association Advertising

• CLA Website, Facebook & Twitter

• In person attendance at events by CLA General Manager

• Limousin promotional material

• Sponsorship



Limousin Voice

• 3 issues (fall, Christmas & late winter) 

• All mailed for free to bull buyers from last 3 years

• Most CLA members subscribe and many 
international subscriptions

• Approx. 2,200 copies circulated per issue

• Refreshed, more professional editorial design in 
2016

• Welcome suggestions



Limousin Tag Program

• 9,155 individual tags sold since this time last year

• 22,775 total individual tags sold to date

• Presently outselling all other breed tag programs with the exception of Angus

• Limousin tag program uptake lacking in Quebec

• Commercial Committee working on a program to connect Limousin tag buyers with commercial 
cattle buyers

• Limousin RFID tags mandatory in all 2016 and younger animals at all shows in order to qualify for 
show cattle of the year points



Looking Towards the Future

• Focus on docility still highly important in selection/culling and promotion

• Let’s work together to promote, grow and strengthen the breed across the country

• End goal of improving the Canadian beef industry

• CLA is here to provide the tool, services and knowledge to be successful 

• Take your program to the next level by becoming involved, engaged and excited as a member of the CLA

• As an Association we are doing our best to give you value for your money – always welcome your 
feedback… this is your association!

• What can we do to improve? 
• As a breed association
• As breeders


